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How we create a powerful voice
that builds your brand

We dive into your perspectives, market position and purpose.

RESEARCH

» Positionin
i o Stakeholder survey J :
» Internal perceptions

1
' ¢ Market context :
» Deep understanding

1 * Competitor research
L] o 4 . .
1 * Existing communications

Roundtable discussion E

. - inspired by research
» Differentiation

» Messaging needs
» Potential concepts

~— CREATIVE BRIEF
& PROJECT SCOPE

2

READING THE AUDIENCE

AUDIENCE RESEARCH

» Needs
» Pain points

» Perceptions
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REPORT

Opportunities
and barriers
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Messages needed
Key content
Tone and voice
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CREATING THE LANGUAGE

CREATIVE WORKSHOP » Resonant concepts

» Brand feel
» Core values
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MESSAGES

Messaging options

Guided tour of
messages with

discussion

GETTING TO PERFECTION

REVISIONS MESSAGES

The chosen
direction, refined

AUDIENCE TESTING

» What works
» What doesn’t
» Other new data
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Final messages with
supporting points

About description

FINAL POLISH Talking points

Elevator speech

MAKING IT REAL

Usage guidelines
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