
You’ll come away with:

>   A marketing plan  
 that’s right for your  
 business and budget

>   A clear understanding 
 of what tactics will  
 work best for you 

>   Ability to measure  
 marketing programs

Topics include:

>   Challenges for green,  
 3BL businesses

>   Discovering your  
 brand voice

>   Telling your story

>   Social media tactics

>   Content marketing  
 and blogging

>   Public relations

>   Supporting sales

>  Email marketing

Thinkshift Communications >Marketing Bootcamp for Sustainable Businesses 

>  Poised for growth and not sure  
 how marketing can help?

>  Need to kick-start your marketing  
 but can’t find the time or resources?
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Thinkshift’s Bootcamp  
can whip your 
marketing into shape.



How does it work? 
A select group of 6–8 
business leaders meets  
for 6 customized sessions 
facilitated by Thinkshift 
principals and partners.  
Each session is a dynamic  
mix of:

>  Learning from the experts

>  Consulting on  
 participants’ particular  
 challenges

>  Facilitated peer feedback  
 and brainstorming

Who should attend? 
If you’re in charge of 
marketing at a small 
company or startup that 
operates sustainably or 
provides green products or 
services, this is for you. 

Each participant receives 
one-on-one consulting on a 
specific initiative or problem.

What’s the investment? 
A moderate, sliding-scale  
flat fee, based on group 
size and stage of business. 
Certified B Corps and 
benefit corporations receive 
a 15% discount. 

© 2014 All rights reserved.  www.thinkshiftcom.com

“Thinkshift has taken 

us to the next level of 

marketing, and they’re 

fun to work with.” 
—Maureen Ryan,  
RoseRyan vice president

>
Get insights from sustainable  

marketing pros 

>  To learn more or apply 
 contact Carolyn McMaster   
 415.391.4446 

 carolyn@thinkshiftcom.com 



Program Outline  Sessions will be tailored to address participant needs.

SESSION 1:  

> Share challenges and goals

>  Why brand matters and how to shape it

SESSION 2: 

>  Messaging fundamentals

>  Telling your story: zeroing in on what  
 your business is about and communicat- 
 ing that in ways that resonate

SESSION 3: 

>  Maximizing the power of your website 

>  Mobile and apps

SESSION 4:  

>  Social media: making sense of all  
 the options

>  Setting your course: planning, budgets  
 and ROI

SESSION 5: 

>  Sharing expertise: thought leadership,  
 content marketing and blogging

>  Nurturing prospects with email and 
 keep-in-touch programs

SESSION 6: 

>  PR: how it fits, when it’s appropriate

>  Marketing plans: share challenges  
 and successes

>  Wrap up, goals for next 12 months
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YOUR HOSTS

Carolyn McMaster
Thinkshift Communications

Sandra Stewart
Thinkshift Communications

Sessions meet weekly or as determined 
by the group.  
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ABOUT THINKSHIFT

Thinkshift Communications is a San Francisco–based firm 

that combines deep knowledge of sustainability with broad 

communications expertise to create strategic marketing 

programs that help sustainability-oriented enterprises 

succeed. Clients include the American Lung Association of 

California, Andean Naturals, Bull Valley Roadhouse, New 

Resource Bank, Powerit Solutions, RSF Social Finance and 

the Stanford University Sustainability Program.

Thinkshift principals have led workshops on branding, 

naming, messaging, storytelling, media relations and 

content strategy for a wide variety of clients and 

professional organizations.

“Thinkshift has a diverse portfolio, and 

they have been great partners as we 

developed our brand, messaging and 

communication tactics.” 
—Vince Siciliano, New Resource Bank  
president and CEO

>

“Thinkshift gave us new confidence and 

excitement about our business. They 

asked the right questions at the right 

time, helped us see how best to present 

ourselves, and made sure our message  

was right for our clients.” 
—Lolma Olson, Sage Consulting president

>


